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� is contemporary home gives sculptural impression of tiered decks
and angular massing, designed and built by the team of Scott Christopher Homes,

Stoneberg & Gross Architects, and Gooch Design Studio LLC

Terraced dunes
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DumoLab Research at the University of Pennsylvania's pursuit
of biomaterial-based solutions for the � elds of architecture and design

Biomaterials
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Electric strength
Powered by the all-electric, dual-motor drivetrain, Bollinger Motors 

Inc. is reinventing the traditional truck from the ground up.

R
E

LI
S

H
 | 

FO
R

M
 | 

C
R

E
A

T
IV

E
 E

N
D

E
A

V
O

R
S

 | 
T

R
A

V
E

L

VO
LU

M
E 

6 
| I

SS
U

E 
4 

| $
10

.0
0

G
R

EA
TL

A
K

ES
BY

D
ES

IG
N

.C
O

M

For Kendall McCaugherty at Hall+Merrick+McCaugherty Photographers in Chicago,
photography is a means of communication and expression.

For Kendall McCaugherty at Hall+Merrick+McCaugherty Photographers in Chicago,
photography is a means of communication and expression.

Light and shadow

BOLD GRAPHICS

PHOTOGRAPHY: 

ARCHITECTONICS
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In this continued series, we speak to some of the architects in the region about their 
passion for the field, and the challenges and opportunities that inspire them

The Architects

PHOTOGRAPHY: PHOTOGRAPHY: 
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Cadillac envisions an elevated passenger experience in a sculptural, 
luxury vehicle as the future of personal, autonomous mobility

Art of travel

CRAFTED LODGING
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Designed by BellCraft Architects Inc. and built by Paul Maurer General Contracting Inc.,
this lakefront home is a series of interconnected forms that ties into its shoreline landscape

On the bay

PHOTOGRAPHY: 

THE CUSTOM BUILD
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� is family retreat, inspired by its terrain, rises above the Indiana Dunes 
National Park as a vertically e�  cient and dynamic destination

Tree canopy

The
woven path

RELISH | FORM | CREATIVE ENDEAVORS | TRAVEL

BEYOND THE HORIZON

Lloyd Flanders Inc., a premier outdoor 
furniture designer and manufacturer, 

has built a legacy upon function, style, 
and a single thread.
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PHOTOGRAPHY: 

ARCHITECTONICS
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Women in the � eld and their inspiration, their hope, for the profession.

Th e Architects

ERGONOMICS
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The renovation of a premiere office building in  
Columbus, Ohio infuses hospitality and the experiential. 

Tower work
RELISH | FORM | CREATIVE ENDEAVORS | TRAVEL
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ERGONOMICS
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� is multi-unit residential project is rede� ning urbanism and development through 
the innovative use of material and intentional use of space, light, and landscape.

� e Caterpillar

Ripple effect

ERGONOMICS

A Global Hub is making a cultural and
architectural statement while inspiring the

next generation of business leaders. 

RELISH | FORM | CREATIVE ENDEAVORS | TRAVEL
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HIGH-QUALITY 
CONTENT: Great Lakes 
By Design is known for 
its high-quality content, 
including insightful 
articles, stunning 
visuals, and expert 
opinions by thought 
leaders in design-
driven industries. By 
advertising alongside 
such content, you can 
capture the attention 
of readers who are 
actively engaged and 
interested in design 
trends, innovation, and 
best practices.

TARGETED AUDIENCE: 
Great Lakes By Design 
focuses on architecture, 
interior design,  custom 
built homes, and other 
design-related indus-
tries in the Great Lakes 
region. Advertising in 
this magazine allows 
you to reach a highly 
targeted audience of 
of experienced profes-
sionals, consumers, and 
enthusiasts interested 
in these fields, with a 
longer shelf life than 
other platforms, like 
newspapers, radio, and 
social media.

REGIONAL EXPOSURE: 
If your business 
operates within the 
Great Lakes region or 
targets customers in 
that area, advertising in 
Great Lakes By Design 
can provide excellent 
regional exposure. It 
allows you to connect 
with potential clients, 
partners, stakeholders, 
and communities in 
the greater region and 
strengthen your brand 
presence locally.

INDUSTRY AUTHORITY:  
By associating your 
brand with a respected 
publication like Great 
Lakes By Design, you 
can enhance your 
industry authority and 
credibility. Readers 
perceive advertised 
businesses as 
knowledgeable and 
reputable, which can 
positively impact their 
perception of your 
products or services.

NETWORKING: 
Advertising in 
Great Lakes By Design 
can open doors to 
valuable networking 
opportunities within 
the design community. 
You may attract 
collaborations, 
partnerships, or 
invitations to industry 
events, further 
expanding your 
business connections 
and potential for growth.

5 Top Reasons

GREAT LAKES BY DESIGN MAGAZINE is a design 
publication highlighting creative professionals and their work, 
and is intended for an affluent and upscale consumer audience 
throughout major markets in the Great Lakes region. Although 
the affluent and wealthy consumer may be defined by a high-
accruing annual income or based on a high net worth, U.S. 
households with a minimum net worth of $1 million comprise 
nearly 12 million households in the country.

In 2019, for the 10th consecutive year, the number of wealthy 
U.S. households reached a new high as stated by the Market 
Insights Report 2019 by Spectrem Group. Increasing two-and-
a-half percent in 2018, the number of U.S. households with a net 
worth between $1 million and $5 million, not including primary 
residence, now stands at 10.23 million.

Customized, personalized products and services rank high 
on the priority list of affluent consumers, which are defined 
in the study as adults with a household income of $250,000 
or more, according to the 7th edition of Affluent Consumers: 
Demographic Patterns and Spending Trends.

There is also evidence that the mass affluent population in 
the U.S. is comprised of upper-middle class individuals and 
households, with top expenditures in areas like: vehicle and boat, 
travel, personal insurance, home and garden, electronics, and 
home entertainment. In 2017, the top five percent of American 
wage earners made between $150,000 and $200,000. Consumers 
between the ages of 45-years-old and 54-years-old have a mean 
household income of $109,366 before taxes, the highest of all age 
variables, according to a Consumer Expenditure Survey by the 
Bureau of Labor Statistics from 2018.

This group spent the most on owned dwellings as well as major 
appliances and floor coverings. The age group before, from 35-to-
44, spent the largest mean amount on food and alcoholic 
beverages, while the age range after, from 55-to-64, spent 
the most on repairs and maintenance to the home. In 
general, spending on food increased two-and-a-half percent 
in 2018, both at home and away from home, according to 
the Bureau. Housing expenditures 
also increased one percent.

Market research

Sources:

Market Insights Report 2019 by Spectrem Group. https://spectrem.com/Content_ Product/market-insights-2019.aspx 

Social Security Administration Wage Statistics for 2017. https://www.ssa.gov/cgi-bin/netcomp.cgi?year=2017.

U.S. Bureau of Labor Statistics 2018 Consumer Expenditures Survey. https://www.bls.gov/cex/2018/combined/age.pdf 

U.S. Bureau of Labor Statistics 2018 Consumer Expenditures economic news release. 
https://www.bls.gov/news.release/cesan.nr0.htm 

Affluent Consumers: Demographic Patterns and Spending Trends, 7th Edition, by Packaged Facts. 
https://www.packagedfacts.com/Affluent-Edition-11010743/ 

FOR ADVERTISING WITH GREAT LAKES BY DESIGN MAGAZINE



Volume 9: Issue 1

The Custom Build
DESIGN SPOTLIGHT: living
FORM: industry
CREATIVE ENDEAVORS: products and interiors
RELISH: restaurants and space
TRAVEL: science and art
Close Date: February 5, 2025
Advertising Due: February 12, 2025

Volume 9: Issue 2

In Harmony
DESIGN SPOTLIGHT: thought leaders 
FORM: performing arts
CREATIVE ENDEAVORS: in dialogue
RELISH: restaurant interiors
TRAVEL: destinations
Close Date: April 9, 2025
Advertising Due: April 16, 2025

Volume 9: Issue 3

Crafted Lodging
DESIGN SPOTLIGHT: custom residential
FORM: kitchen and bath
CREATIVE ENDEAVORS: arts and integration
RELISH: the outdoor space
TRAVEL: destinations
Close Date: June 11, 2025
Advertising Due: June 18, 2025

Volume 9: Issue 4

Bold Graphics
DESIGN SPOTLIGHT: creative arts
FORM: interiors
CREATIVE ENDEAVORS: graphics and products
RELISH: the experiential
TRAVEL: cultural
Close Date: August 6, 2025
Advertising Due: August 13, 2025
 
Volume 9: Issue 5

In Flight
DESIGN SPOTLIGHT: future strategies
FORM: transportation and mobility
CREATIVE ENDEAVORS: sustainability
RELISH: innovation and craft
TRAVEL: performing arts
Close Date: October 8, 2025
Advertising Due: October 15, 2025

Volume 9: Issue 6

Architectonics
DESIGN SPOTLIGHT: architectural
FORM: cultural and civic
CREATIVE ENDEAVORS: hospitality and entertainment
RELISH: the bar
TRAVEL: the landscape
Close Date: December 10, 2025
Advertising Due: December 17, 2025
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� is contemporary home gives sculptural impression of tiered decks
and angular massing, designed and built by the team of Scott Christopher Homes,

Stoneberg & Gross Architects, and Gooch Design Studio LLC

Terraced dunes
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DumoLab Research at the University of Pennsylvania's pursuit
of biomaterial-based solutions for the � elds of architecture and design

Biomaterials

RATE CARD #9  2025 1X 2-4X 5-6X
Cover 4 $4,100  $3,700  $3,500 

Cover 2 $3,700  $3,400  $3,200 

Cover 3 $3,500  $3,300  $3,100 

2 page spread $4,800  $4,400  $4,100 

Full page $3,400  $3,200  $2,900 

2/3 page vertical $2,900  $2,700  $2,500 

1/2 page vertical $2,800  $2,500  $2,300 

1/2 horizontal $2,400  $2,200  $1,900 

1/3 horizontal $1,900  $1,600  $1,400 

All rates NET to Advertiser

PAGE SIZE UNIT WIDTH HEIGHT
Two Page Standard  17.00 9.875

Two Page Bleed** 18.00 10.875 
Final size for a Two Page Bleed 18.50 11.375

Full Page Standard 7.875 9.875

Full Page Bleed** 9.00 10.875 
Final file size for Full Page Bleed  9.50 11.375

2/3 Page (vertical) 5.187 9.875

1/2 Page (horizontal) 7.875 4.75

1/2 Page (vertical) 5.187 7.25

1/3 Page (horizontal) 5.187 4.75

1/3 Page (vertical) 2.375 9.875

**Add an additional ¼” on each side for bleed allowance. 
Page trim size is 9” wide by 10.875” high. Forward all 
electronic materials to design@svkmp.com. 
Reference publication title, issue date, and advertiser.

Acceptable print ready files include, Adobe PDF, JPEG, and 
TIFF formats with minimum resolution of 300 dpi saved 
with no spot colors as a CMYK file.

GREAT LAKES BY DESIGN MAGAZINE

Advertising Rates 
Dimensions/ 
Specifications

Chicago

Minneapolis

Indianapolis

Detroit

Traverse City

Grand
Rapids

Milwaukee

Madison

18,000 copies of Great Lakes By Design 
will be printed with 17,500+ direct mail 
distribution, $20 million net worth +
$10-$20 million net worth
$5-$10 million net worth
$2-$5 million net worth 
throughout the Great Lakes region. This also 
includes an industry list of creative professionals 
distributed throughout the region, in additional 
markets like Pennsylvania, Ontario, Ohio, and New York.

GREATER GRAND RAPIDS/
WEST MICHIGAN 
LAKESHORE/SW MICHIGAN

3,500 COPIES

SE MICHIGAN

3,500 COPIES

NORTHERN MICHIGAN

1,000 COPIES

CHICAGO 
AND SUBURBS

7,000 COPIES

NORTHERN INDIANA/ 
INDIANAPOLIS

1,500 COPIES

MINNEAPOLIS

1,000 COPIES

MILWAUKEE/ 
MADISON

500 COPIES

JOHN OLSA, OWNER 
johno@svkmp.com 
(616) 379-4001 Office 
(616) 379-4002 Fax 

PO Box 586  |  Hudsonville, MI 49426

KIM AMESBURY, MEDIA SALES 
kamesbury@comcast.net 
616-291-1008


